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Submitted by Child Crisis Center

Ride the waves, and help turn the tide on child 
abuse and neglect on Saturday, April 14, at 6 p.m., 
when the Child Crisis Center will host its annual 

gala event Evening in the Tropics Hawaii Two-O. 
Join us where the island 

of Hawaii meets a desert 
oasis on the beautiful Palm 
Grove at the Hyatt Regency 
Scottsdale, located at 7500 
E. Doubletree Ranch, 
in Scottsdale. Guests will 
enjoy this outdoor evening fi lled with surprises. Live enter-
tainment, island sounds, cocktails, dinner and a lakeside 
auction make this surfside party a must. Proceeds support 
the vital and necessary funds to serve the needs of the Child 
Crisis Center’s programs.

Th e Child Crisis Center is more than just a local 
charity to the people of the greater Phoenix area and 
Mesa. It has been safety, encouragement and home to 
more than 12,800 children since it opened its doors in 
1981. It has been sanity or a second chance to families in 
need, and a resource to the entire community. Th e Child 
Crisis Center began as a seven-bed emergency shelter 

for abused or neglected children, and has grown into an 
organization, which brightens thousands of futures a year.  

So, as they say, “Book ‘em, Danno.” Be there when the 
surf ’s up, and help our eff orts to improve childhood for 
many of Arizona’s children. Sponsorship opportunities, 
tables and individual tickets are available. Tickets are $150 
per person. To purchase tickets, visit www.childcrisis.org. 

For additional information, call (480) 834-9424.

CHILD CRISIS CENTER HOSTS ANNUAL GALA

Why risk a shuttle or taxi?   
Travel Exstyle for about the same price!

Airport
Business
Pleasure

Celebrations
Conferences

Anniversaries
Meetings

High School Dances
Weddings

More!

Make any trip better!

Live 24/7/365 Dispatch!
Online Reservations at www.exstylelimo.com

$55  
Up to four people ride to or from  
Sky Harbor Airport in a Town Car.

$15 extra for SUV

By Dawn Abbey

Trudy Maples’ enthusiasm bubbled over like an 
unwatched pot on a stove. 

“I am so excited to off er this new service,” she 
exclaimed. “So many people have asked me over the years, 
‘Can you teach us how to cook?’ Now, I am able to do it by 
starting a cooking school.”

Trudy kicked off  her new enterprise 
with an announcement at her annual 
Pampered Chef Hostess Appreciation 
Party in December. Currently, and for the last 
16 years, Trudy has been an independent consultant 
for the Pampered Chef line of high quality kitchen tools. 
“During this time, I have been cooking for thousands of 
people at cooking shows, preparing meals while demon-
strating these great kitchen tools,” she explained. Every 
year, she throws a party for everyone who has coordinated a 
home party for her.

Over the years, Trudy has become so famous for her 
recipes and party food that people began asking her to cater 
their parties, and another business emerged. Trudy began a 
catering and personal chef service about fi ve years ago. 

So, when Trudy announced she was starting a cooking 
school, classes fi lled up fast. Currently, she is doing classes 
on Tuesday evenings, from 6:30 to 8:30 p.m., in her large, 
antique-style kitchen at her Red Mountain Ranch home. 
She is planning to expand that schedule soon to include 
additional evenings and some day classes. She’s also 
engaging some local chefs to participate. 

“Classes will be small, with only 10 seats available,” she 
said. “Th is is a fun thing to do with a group, for a girls’ night 
out, a date night, or to give as a gift.” Each class follows 
Trudy as she creates a complete meal with entrée, side 
dishes and dessert. You will leave each class knowing how 

to make all the recipes, as well as take home copies of all the 
recipes and a menu shopping list. Th e best part is you will 
be eating the meal she creates, too. Trudy also does private 
parties and off -site cooking classes.

Some menu items planned for February classes are 
Tri-tip Roast with Amazingly Simple Gravy; Fish Tacos of 
Crunchy Baked Halibut with Creamy Chipotle Dressing 
and Mango-Avocado Salsa; Breakfast for Dinner, featuring 
Stuff ed Crepes with Fresh Strawberries, Walnut-Crusted 
Quiche and Fruit Salad with Creamy Cinnamon-Lime 
Dressing; plus desserts, such as Triple Chocolate Cake with 
Surprise Garnish and from-scratch Lemon Cupcakes, with 
mouth-puckering Lemon Glaze. 

Visit www.CookingWithTrudy.com for a complete list 
of classes, pricing and to register. Her Web site will be updated 
with new and upcoming classes frequently. She also is on 
Facebook under Cooking With Trudy. For information 
about Pampered Chef high-quality kitchen tools, go to 
www.pamperedchef.biz/TrudyMaples. Order online, or call 
(480) 396-7992 or (480) 239-0082.

COOKING CONSULTANT TRUDY MAPLES 
STARTS HER OWN COOKING SCHOOL

KGPHOTOGRAPHY.NET

SNIPPETS FROM ENTHUSED PARTICIPANTS 
OF TRUDY’S PAST CLASSES:

“I learned so much in this cooking class, I am amazed. I saw 
fi rsthand some tips and tricks I never knew. You are a wonderful 
chef and teacher. You allowed for questions and off ered so much 
information throughout the class.”
—Dana Jutting

“I had a blast. Dishes were simple, fast, and delicious. Th e 
class was interactive and educational. Trudy is truly inspirational 
and makes being in the kitchen fun.”
—Martha Apuan

“Cooking class ROCKED. Th e food was fabulous. I have 
never considered myself much of a cook. Trudy not only gave me 
fabulous recipes and helpful hints to make cooking easier, she also 
inspired me to look at cooking in a whole new light. Her fun, down 
to earth, practical approach allowed me to picture myself as more 
than someone who cooks to keep her family going, but as a woman 
who can create mouth-watering meals and have a blast doing it.”
—Heidi Landis
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By Dawn Abbey

As she had just returned from the International 
Salon and Spa Expo in California, Sandy 
Barbetta, co-owner, with husband, Cosmo, of 

Cosmos Salon and Day Spa, was bursting with all the 
latest hair and fashion ideas for 2012.

“Our spring and summer forecast for hair at Cosmos 
features Prom 2012,” Sandy said. “We see the coming hair 
trends combining both futuristic and nostalgic at the same 
time. Th e hair collections somehow meld together ultra-
modern haircut silhouettes with stylistic touchstones 
from years past, such as chignons, in a way that makes 
hair styling feel exciting, yet classic,” she continued.

Nostalgic is what comes to mind when we think of 
Prom 2012. It’s a return to the Romantic Era. Runway 
hairstyles showed chignons, braids, rolls and 
twists adorned with accessories, such as 
crystals woven into the hair, which hang 
across the forehead and throughout 
the hair. Also great looks for prom 
night were structured ponytails, hair 
wet and slicked back, complex braids 
and lastly, a return to some new, but a 
more classy, punk.

“Yet, it’s all new when combined 
with hair colors chosen to coordinate 
with the outfi ts,” Sandy exclaimed.

“Colors were everywhere and many 
new color techniques were revealed,” Sandy said. 
“One I especially liked was the ‘Butterfl y 
Eff ect’—wings of copper-violet on the 
front and left side of a short-length 
blond bob.”

According to the latest surveys, 
blond is the most requested hair 
color of the season, Sandy related, 
and you can change it up with 
temporary color sprays. Lightly 

dusting the fi nished hairstyle with pastels of baby blue, 
delicate pink and tangerine shades was very popular. All 
sprays wash out, so they are a fun way to make that one-
time hairstyle special without having to dye your hair.

Rock star Katy Perry appeared with a blue up-do on 
Grammy night, and has been seen with pink and blue hair 
strands in many recent photos. Other celebs are doing the 
same, Sandy noted.

Beautiful brown shades also were seen, shot through 
with copper and deep shades of ruby and garnet. Colors 
mixed into brunette shades used bigger panels of color.

What to look for in prom gowns? “Off- the-shoulder 
or flapper style gowns, pleats or pleated will be very big,” 
Sandy noted. “Fabrics and colors shown on the runways 

included light pastels, futuristic soft metallics, 
in shades of pale gold and silver, pinks and 

blues, orange, lime and turquoise, as well as 
black and white. Although gowns were 

futuristic, accessories were more retro, 
like veils over the face and a faux 
fur wrap. All of these scream color 
choices for prom dresses and your 
hair,” she continued. 

“If you want to try one of these 
exciting new styles, bring your 
hairpieces to Cosmos with you, and 
we’d be happy to style your hair with 

them,” Sandy said. “P.S. Don’t forget 
your clear shoes,” she whispered. 

For more information about hairstyles and 
trends, or to make an appointment for a prom 

style or just a new do, call Cosmos 
Salon and Day Spa at (480) 

844-0707. You also can visit 
Cosmosalonandspa.com. Cosmos is 
located on the northeast corner of 
Power and McDowell roads.

NOSTALGIC AND FUTURISTIC HAIR 
TRENDS SIGNIFY PROM 2012

Winter Visitors Welcome!

Become a  friend of Cosmos on Facebook!Check out our  contests with 3-TV

  Cosmos Salon & Day Spa   •   2837 N. Power Road Mesa, AZ
www.CosmosSalonAndSpa.com   •   480-844-0707

              HOW ABOUT 
Prom 2012?

Schedule Your  
Appointment Today!
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LOCAL BUSINESS

By AnnElise Makin

Crease Liberty, open since January, in Scottsdale, is 
an upscale men’s casual boutique, specializing in the 
perfect fi t of pants, and its choice labels promise a 

lasting value for the money.
“We borrowed a European sizing concept, and carry only 

the best of class,” said owner Jeff rey Roberts. Jeff rey, and the 
store’s manager, John Hayes, are longtime Las Sendas residents. 
Both are excited about their business concept.

Jeff rey, a lifelong apparel specialist and garment wholesaler, 
has focused on certain German labels. Crease Liberty primarily 
carries Hiltl pants and chinos, Gardeur fi ve-pocket trousers 
and jeans and vanLaack fi ne shirts.

German designers, the fashion trader concluded, don’t 
get enough credit for their works. “But,” he challenged, “what 
would you drive on a long road trip, a German or an Italian 
car?” He found German pants are built to last.

“Some stores carry only regular rise cuts, but we off er a 
much broader diversity of fi ts,” said Jeff rey. Th e correct seat 
of the pants makes all the diff erence in the look, he found. No 
more wrinkly, baggy extra fabric.

Crease Liberty’s customers may discover the store's jeans 
can appear custom tailored. 
“I never saw you looking 
this good,” commented a 
fashion tycoon after her 
husband had bought a set of 
10 pants at the sister store in 
Palm Beach, Fla. What an 
endorsement! People of such 
stature are known to be very 
judicious with their money.

Th e perfect fi t of pants 
has been a continuing ambi-
tion for Jeff rey. Th erefore, in 
view of launching the Crease 
Liberty store, he explored 

the scope of customers’ buying experience.
“I spent a whole day at the 

Scottsdale Fashion Square,” he recalled, 
“trying on every pair of jeans before I 
found a decent fi t. But men don’t usually 
have that much time and patience.” Th at’s 
why Crease Liberty provides an effi  cient 
sizing system.

“We don’t subscribe to the one-size-
fi ts-all mentality,” the clothing specialist 
emphasized. “We’ll fi nd a model that 
works for your body type.” Experienced 
staff  can quickly help match each 
customer with the right cut.

Add to that some sophisticated 
fabrics. Jeff rey rubs the seam of the 
safari-style slacks between his fi ngers, 
gives it the hand, as the trade expression 
goes. Smartcel, according to him, is a 
highly engineered Lyocel derivative from natural cellulose 
fi ber. It has a pleasant cooling eff ect when you wear it.

“Gardeur cashmere cotton jeans consistently have 
been voted best fi ve-pocket pants by our customers,” Jeff rey 
pointed out. “You can wash them in the machine on gentle 
cycle or dry clean as you please.” High-performance fabric 
and dye make these garments durable.

Each trouser model received much attention to detail in 
its design. Some of these pants feature details such as double-
dye fabrics, close to handmade stitches, travel-map printed 
lining, a breathable Smartcel waistband, or a conveniently 
hidden valuables pocket.

In addition to fi ne pants, Crease Liberty also carries polo 
and T-shirts from an American line called Left Coast Tees, 
as well as a broad range of accessories. On purchasing trips, 
Jeff rey always looks for in-vogue color combinations next to the 
red-white-and-blue standard scheme.

Over the past fi ve years, Crease Liberty has created 

strong customer 
loyalties in Palm 
Beach. Th e customer 
testimonials speak 
for themselves. Like 
the one by a client, 
who could aff ord to 
wear a Kiton made-to-measure suit, valued at $6,000. “But my 
favorite things are still my Hiltl trousers,” he said.

“It is our ambition to off er men trousers that feel good, 
look nice, and excel at long-term durability,” the owner said. 
Satisfi ed customers have come back to Crease Liberty time 
after time. 

Crease Liberty is located on 7001 N. Scottsdale Road, in the 
Seville Shopping Center, at Indian Bend and Scottsdale roads in 
Scottsdale. Hours are Monday through Saturday, from 10 a.m. to 
6 p.m. For more information, call (480) 292-8334.

CREASE LIBERTY SPECIALIZES IN THE NEXT 
BEST THING TO CUSTOM TAILORED PANTS

The Leader in Full Service, High-Tech Dentistry
Providing the Most Comprehensive Care  

in Implant and Cosmetic Restorations

WWW.LASSENDASDENTALHEALTH.COM

CALL TODAY!
(480) 283-5854

EMERGENCIES SEEN SAME DAY!

WHITER TEETH IN UNDER ONE HOUR
In Office Whitening: $250, PLUS take-
home whitening trays: $599 Value!

ZOOM! 
Tooth Whitening

• Dentistry for the whole family
• Now offering evening hours
• Offering Itero Cadent impressions, 

the worlds most accurate impressions
• Cosmetic Smile Enhancements 

Veneers & Porcelain Crowns
• Implants - Placement & Crowns
• Root Canal Therapy
• Oral Surgery 

Including Wisdom Teeth
• Afraid of Dentists? 

Nitrous Oxide Sedation Available
• A Team of Professionals Here to Help 

You Smile

Dr. C. Martin Farnsworth, DMD
Dr. Derek Farnsworth, DMD 

2947 North Power Road  
Suite 103, Mesa

We accept most insurance plans, credit  
cards, & E-Z payment plans, o.a.c.

Has Dr. Farnsworth  
designed your new smile?
Let the leader in cos-
metic and implant 
restorations make 
you feel confident in 
your smile again.

Call now to schedule a FREE Cosmetic and Implant Consultation, 
X-Rays, Pictures, Models Included and Radiograph Scan ($700 value)

Jeff rey Roberts

Mention this ad when you purchase  
your first Crease Liberty trouser or jean 
and we will give you an extraordinary  
pima cotton crew neck from  
Left Coast Tee FREE. (a $75 value) 

Scottsdale Seville
7001 N. Scottsdale Rd.

Indian Bend & Scottsdale Rd
480.292.8334

Mon–Sat 10-6

Introducing…  

Crease Liberty Scottsdale

Men come in all shapes and sizes
So should their trousers and jeans

 
Whether you are 5’5” or 6’5”

Shop Crease Liberty
And discover your perfect fit.
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Foundation

EVENT

By Dawn Abbey

Flancer’s Incredible Sandwiches and Pizzeria will hold 
its 12th annual Pizza-Eating Contest and Raising 
the Fun fund-raising events, with the Pizza-Eating 

Contest set for 11 a.m., on Sunday, April 22, on the outdoor 
patio at Flancer’s Gilbert restaurant. located at 610 N. 
Gilbert Road.. 

“Last year, we raised over $33,000, and this year, we 
are determined to reach for even more,” said an excited 
Jeff  Flancer, owner of Flancer’s. All proceeds will benefi t 
Warfi ghter Sports/Disabled Sports USA, a nonprofi t orga-
nization established to allow the war injured to participate in 
sports-related rehabilitation programs. 

You can sign up for he Pizza-Eating Contest at the 
Gilbert restaurant location, or at the Mesa location, 1902 
N. Higley Road. Contestants better have big appetites. 
Last year’s winner, Chuin Jimmy Peng, of Scottsdale, 
downed more than 16 pieces of an 18-inch pizza during the 
15-minute event to win the $500 fi rst prize.

Registration starts on March 15. Th e entry fee, which 
includes a limited edition T-shirt, is $30, on a fi rst-
come, fi rst-serve basis for the fi rst 25 registrants. 
An overfl ow waiting list is maintained until 
contest time. Th e winner, who must be 
an Arizona resident, will be crowned 
by Miss Arizona 2011 Brittany 
Brannon. Th ere is no admission to 
come out and watch the fun.

Tickets for exciting raffl  e prizes 
also can be purchased at Flancer’s 
restaurants from March 15 through 
April 22. Tickets are $5 each, or fi ve 
tickets for $20. All prizes are worth 
$1,000 or more, and winners need 
not be present to win at the April 23 
drawing.

Other planned fund-raising events 

are Smokes and Barrels-Microbrew and Cigar pairing, on 
Wednesday, April 11; and Spill the Wine, Eat Th at Cheese-
Wine and Cheese tasting, on Wednesday, April 18.

“Local business sponsors provide prizes for the raffl  e 
and silent auction,” said Jeff . “Many local businesses are 
major participants year after year, such as Ben Franklin 
Plumbing, Shamrock Foods, Alliance Beverage and others.” 
He encouraged everyone to get involved in supporting this 
important program. Businesses wishing to fi nd out more 
about participating as a sponsor, or donating to the event, 
can contact Jeff  at (480) 326-9077 or at jeff @fl ancers.com. 
Sponsor information also is available under Announcements
at fl ancers.com.

“Since 2005, Flancer’s restaurants in Mesa and Gilbert 
have raised more than $100,000 for Warfi ghter Sports,” said 
Executive Director Kirk M. Bauer, JD. We sincerely thank 
Flancer’s and all involved in the pizza-eating fund-raiser
for the continued support, enabling Disabled Sports USA 
to serve thousands of severely injured service members, 
including those in Arizona, to rebuild their lives through 

participation in sports alongside their 
families, free of cost.”

According to Kirk, contributions 
allow Iraqi/Afghanistan war veterans, 
who have lost limbs, to participate in 
a skiing or sports-related rehabilita-
tion program soon after their tragedy. 
Th e focus is on new possibilities and 
self-confi dence, and is a springboard for 
starting a positive new future. 

For updated information, to buy tickets, 
or to sign up, visit or call the Mesa restaurant 
at (480) 396-0077, or the Gilbert location at 
(480) 926-9077. You also can check out the 
Web site at fl ancers.com. For more information 
on the Warfi ghters project, go to dsusa.org.

Flancer’s fund-raising events 
benefi t injured war veterans

FOOD

Breadsmith Irish Soda 
Bread Brings Luck O’ 
the Irish To Your Table 
Submitted by Breadsmith

Serve up a little Luck O’ the Irish this St. Patrick’s Day 
with Irish soda bread from Breadsmith. 

“Celebrating St. Patrick’s Day is a rite of 
spring, and no celebration, whether it’s a family meal or 
gathering of the whole clan, would be complete without 
Irish soda bread,” said Greg Farr, owner and operator of 
Breadsmith, located 
in Th e Village at Las 
Sendas, at the north-
east corner of Power 
and McDowell roads.

Golden round 
loaves of wheat and 
white fl our, rolled oats 
and sweet raisins are 
the perfect comple-
ment to Irish stew, 
beef braised in stout or whatever tickles 
your Irish fancy. Th e whole wheat gives 
this bread a nutty fl avor in harmony with its 
velvety texture.

“We’ve taken a recipe from the Land of 
the Leprechauns and added a little magic of our own,” said 
Greg. “Due to customer input, we have expanded the dates 
we will off er Irish soda bread this year. It will be available 
at Breadsmith, from March 1 through 18. In previous 
years, our customers asked us to off er this popular bread 
for a longer period of time. So, we will. Th is bread has 
a large and loyal following among our customers,” Greg 
explained.

Breadsmith specializes in handcrafted artisan breads 
made fresh from scratch using the highest quality ingre-
dients, with no additives or preservatives, and baked in a 
six-ton hearthstone oven imported from Europe. 

For more information, visit www.breadsmith.com.
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By Dawn Abbey

Ever since Victory Energy Wellness 
Center opened in January, owner 
Jolene Victor has been conducting 

free Energetic Enlightenment sessions every 
Friday evening, from 7 to 8:30 p.m.

For those who are not familiar with 
energy wellness modalities, such as biofeed-
back, kinesiology and other forms of using 
energy for balancing and wellness, it can be 
a fascinating experience. Everyone is invited 
to view the weekly demonstrations, tour the 
center, meet with trainers and participants, 
win prizes and enjoy refreshments.

Participants will be able to try out 
various energy modalities, such as the 
massage chair, the K1 Vibration Platform 
and Quantum Pulse machine, while 
getting an explanation about how and why 
each works.

“Ever since the discovery of quantum 
mechanics, in the early 1900s, scientists 
have learned that all things are made up 
of energy, including the human body,” said 
Jolene. “Today, with the extraordinary 

advances in computer technology and 
software, we have learned to use the 
body’s own energy to eliminate stress and 
reclaim balance by utilizing various energy 
techniques and devices.”

DEMONSTRATIONS SET FOR 
MARCH ARE:

MARCH 2—Biofeedback: Medical profes-
sionals have long used biofeedback machines 
to assist patients in balancing their stresses and 
energies. Recent improvements allow the ma-
chines to divert your own energy back to you.

MARCH 9—Simply Healed Energy Work: 
Energy clearing for mind, body and spirit.

MARCH 16—Enerpathic Technology: Tools 
to balance, strengthen and clear the body and 
energy systems.

MARCH 24—Th e Emotion Code: Releas-
ing trapped emotions through kinesiology.

MARCH 31—Essential Oils to 
Enhance Your Mood and Health: 
Learn how to enhance your life 
through energetic tools and essential 
oils. 

For more information, 
call (480) 422-7022, visit 
www.VictoryEnergyWellness.com, 
or just drop by Victory Energy Wellness 
Center, located on the northwest corner 
of Power and Th omas roads.

HEALTH BEAUTY

w
o
C
of

ENERGY WELLNESS 
explained every Friday night

2910 North Power Road #101
Mesa, Arizona 85215  •  NW Corner of Power & McDowell

www.trueessencesalon.com
Call to Schedule Your Appointment  480-396-3112

20% OFF  
ANY SERVICE 
for first time clients only. 

1 HOUR SWEDISH  
MASSAGE 
$49.00 (with Tracey only)

Normally $65.00 value

Please present this Up Close ad at time of service to receive 
discount. Discounts or specials can not be combined.

VICTORY ENERGY 
WELLNESS

Look Great! Feel Better!!
Be your energetic best!

Join us 
Friday evenings 
for an Introduction to  
Victory Energy Wellness

Featuring Free sessions on the Quantum Pulse, 
Massage Chair and K1 Vibration Platform, Tour of 
the Center, Refreshments, Prizes and More! 

Located at 

3654 N Power Road, Suite 125
in the Zahara Business Park behind Walgreen’s

Visit us on the web at 
www.victoryenergywellness.com 

or call 480-422-7022 for more information.

Open 
Tuesday thru Friday 9am-7pm,  

Saturday 9am-3pm

r!!

s s

March 2 Biofeedback Demonstration
March 9 Simply Healed Energy Work  

Demonstration
March 16 Enerpathic Technology 

Demonstration
March 24 The Emotion Code 

Demonstration
March 31 Essential Oils to Enhance 

Your Mood and Health

Low Impact 
Boot Camp 

featuring  
Claudia  

Collins R.N.  

Tuesdays and 
Thursdays 

at 6:15am & 5:30pm & 

Saturdays  
at 8am

Submitted by True Essence Salon

At True Essence Salon and Spa, we 
care not only about the services we 
provide, but we also care about the 

products we use in our services. 
We want our guests to have a reason to 

come to us and stay with us!
Our Aveda Hair Color proves 

nature works with the evolution of color. 
Our system is designed for personal 
customization.

Artistic freedom is given with Aveda 
Full Spectrum color. Th e color choices off er 
limitless options, optimum shine, pleasing 
fragrance, and the consistency of tone 
and quality performance has long-lasting 
results. Best of all, Aveda color products are 
up to 98 percent naturally derived.

We would all agree that each of us 
is undoubtedly unique. It is no stretch 
therefore, to also assume our hair’s DNA 
is unique, as well. Aveda Hair Color allows 
our color specialists to formulate individual 
design and style. Can you say your colorist 
is working with a full spectrum of color 
options? 

With its unique base, shades and pure 
tones, Full Spectrum Color creates couture 
color, specifi cally designed for each individual 
guest. Many manufacturers’ color lines come 
pre-mixed. Full Spectrum is separated into 
components. So, your colorist can mix and 
match pigments, and truly can use creativity 
when formulating. With the new formula-
tion, our color line is now 98 percent natural 
and virtually damage free.

It has been our mission to strengthen 
and enhance our guests’ hair. Along with 

Aveda, we are able to make that our fi rst 
priority. Aveda has paved the way by only 
allowing 1 to 3 percent synthetic ingredients 
in our color formulations. Most salon-
brand hair dye is 100 percent synthetic and 
petroleum-based. 

Our hair color system uses essential oils 
and plant extracts, giving us the ability to 
off er longer lasting color, vibrant reds, rich 
chocolate browns and silky blondes. Th is is 
a patented process, which oxidizes the dye 
using green tea extract.  Th e end process is 
less petroleum-based, but the result also is 
more natural looking, shiny hair. 

At True Essence Salon and Spa, we are 
proud to off er Aveda Full Spectrum hair 
color. It is a no compromise color line on 
every level. 

Come visit us. Let us create your 
own personalized color palette. You will 
love the results. 

SALON SHEDS NEW LIGHT ON THE 
BUSINESS OF HAIR COLOR
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Banks Have an Army  
on Their Side...

Who’s Fighting For You?

Lorraine Ryall
Realtor CDPE, CSSN
Coldwell Banker Trails  
& Paths Premier Properties

www.ArizonaShortSaleToday.com

CONTACT ME TODAY 
for a Confidential Consultation

CELL 602-571-6799

EMAIL Lorraine@ArizonaShortSaleToday.com

I am. 
When I started doing short sales almost 
4 years ago I had no idea it would turn 
from a job into a passion. Many Realtors 
hate doing short sales, I love them. Why? 
Because they are a challenge and I get the 
chance to fight for the underdog, stand 
up for what’s right, and win. Every short 
sale is unique, everyone’s hardship or 
situation is a little different, but they all 
have one thing in common, they just need 
someone who has the knowledge and 
experience to negotiate a successful short 
sale and someone who won’t accept no 
for an answer.

Whether you are still current, behind 
on your mortgage payments, or are just 
upside down and need to sell, give me a 
call. Even if you already have a foreclosure 
notice, it may not be too late.

98% 
SUCCESS RATE

CERTIFIED SHORT 
SALE NEGOTIATOR 

specializing in Las Sendas 
and the East Valley

Testimonial

“As soon as I met Lorraine I felt like a weight 

was lifted from my shoulders. Just know-

ing Lorraine would be in my corner with my 

struggle with the banks gave me huge peace 

of mind. Right from the beginning, she took 

the reins and she was full throttle until the very 

end. I would recommend (and I do) Lorraine 

Ryall to anyone and everyone. Not only is she 

VERY good at what she does but she is VERY 

good to her clients.  Lorraine genuinely cares 

about her clients! I truly felt her compassion 

and concern about my situation and me.“ 

HEALTH

Submitted by The Hit Center 

It is a common misconception 
that body weight translates 
to a person’s overall level of 

fitness and health. 
Insurance companies and 

doctors alike measure how you fi t 
into health norms by something 
called your BMI. BMI stands 
for Body Mass Index, and is an 
equation in which an individual’s 
body weight is divided by the square of 
his height. Th is formula is fast and easy, 
and produces very consistent numbers, 
allowing for statistics to be established 
on the general population. Th e downside 
to BMI is it does not diff erentiate what 
makes up a particular person’s weight. 

Aside from body fat, our organs, 
water, blood, skin, bones, muscle and 
ingested food make up major portions 
of our overall body weight, which is 
not accounted for within BMI. Th ese 
outside factors make BMI results wildly 
inaccurate.

Here at The Hit Center, we use one 
of the most comprehensive body 
composition measurement devices 
available to the public. It is called 
the BodPod (air-displace-
ment plethysmography), 
and it is a barometric 
chamber similar to 
hydrostatic weighing (done 
in a tank of water). The 
BodPod produces very 
accurate results in estab-
lishing a person’s body fat 
to lean mass percentages. 

Lean mass is everything 
in your body other than your 
body fat. Th e BodPod is fast, 
easy, and can be reproduced 
by any administrator without 
sacrifi cing the accuracy of 
the results. Th is reliability 
allows our trainers to establish 
your exact level of fi tness, and 
help you develop a plan to 
reach your goals, whether it is 

through modifi cation of your caloric intake, 
or to your daily activity levels. Th e BodPod 
is you, on paper! 

Th e Hit Center has helped hundreds 
of people reach their fi tness goals, and 
the BodPod has played a huge role in our 
ability to do that. Whether your goal is 
to lose weight, build muscle, or to gain 
weight and size, the BodPod helps. Our 
BodPod report helps establish what you 
are made of, and takes the guesswork out 
of reaching your goals. You will know your 
resting metabolic rate, the caloric cost of 
certain activities, how many sessions you 
will need to reach your goals, and where 

you should be fi tness-wise, based on 
your gender and age. 

If you are looking into 
starting a fitness routine, 
dietary change, or you just are 
interested in what you are made 
of, The Hit Center and the 
BodPod can help. To schedule 
your free fitness assessment and 
your BodPod body composition 
test, call The Hit Center today 

at (480) 981-0600. 

LEARN YOUR BODY COMPOSITION 
rather than just your body weight

y
h

New Frontiers Provides
LIFELONG LEARNING
Submitted by New Frontiers 

Spring semester classes and 
activities are happening 
each day for New Frontiers 

members. 
The open house, on Jan. 27, at 

our new location, 145 N. Centennial 
Way, was very well attended, with 48 
people becoming new members. After 
paying $50, they registered for as 
many classes as their schedules 
would allow. Classes include 
armchair travels, history, spiri-
tuality, art and music. Classes 
also are available in science, 
money matters, sign language, 
well-being, computer things and 
discussion groups. 

A few classes still have room 
for new registrants, but many are 
full, with waiting lists. Activities 
in which to participate include 
excursions, movies and once-
a-month lunch at a different 
restaurant. There also are perfor-
mances at the Theatre Outback on the 
Dobson campus at Mesa Community 
College. New Frontiers members can 
obtain tickets for the Theatre Outback 
performances at student rates with 
their student ID cards. For informa-
tion on performances, go to their Web 
site at www.mesacc.edu/dept/d55/thp. 
The student ID cards can be used for 
discounts on campus and in the Mesa 
community.

Classes and activities take place 

on the Mesa Community College 
campuses at Southern Avenue and 
Dobson Road, the Red Mountain 
location, at McKellips and Power 
roads, and the Downtown location, at 
145 N. Centennial Way, at both active 
adult centers, at 247 N. Macdonald 
St. and 7550 E. Adobe Road, as well 
as several other locations. 

New Frontiers members can 
enjoy lunch at the active adult centers 
for $3 a day, Monday through Friday. 
Reservations are required by noon 
the day before. Call (480) 218-2221 
at the Red Mountain location, and 
(480) 962-5612 at the Macdonald 
Street location. 

For additional information, go to the 
Web site at www.newfrontiers-mesa.org, 
or call (480) 461-7497. 

 Appointment Only personal training by degreed fitness professionals
 All exercise and nutrition programs individually designed to fit your needs
 State of the art training center
 Results guaranteed

HIT Centers Personal Training

480-981-0600
4811 E. Julep St. #110, Mesa

(S of McKellips, between Greenfield & Higley)

www.MesaPersonalTraining.com

Ready to make your LAST fitness resolution?
AMAZING F

THIS

MONTH

ONLY

Personal Training – we’ve helped 100’s lose 100’s of pounds!

Boot Camp – simply the best indoor boot camp anywhere

Sports Programming – Jr High, HS and World Class Athlete Training

HitMen – A new program for guys who love sports and 
competition & hate treadmills bikes and spin classes

Youth Fitness Program – for Jr. High kids who want to get in shape

FEATURED IN

Men’s Journal, Ch 12, 

Ch 10, Arizona Republic

Ch 3

$99 for

1 MONTH 
OF BOOT CAMP 

PLUS

FREE 
Bod Pod Body 

Composition Test
(a $50 value!)

Expires 3/31/12.
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ARTARTREAL ESTATE

By Lorraine Ryall, Realtor, Certifi ed Distress Property 
Expert (CDPE), CSSN
Coldwell Banker Trails and Paths Premier Properties

Contrary to some Realtors, there are absolutely no 
costs to a homeowner doing a short sale.

When you sell a home, the seller is responsible 
for paying the Realtor’s commission, seller’s title fees, title 
insurance and other closing costs that may apply. When a 
home is sold as a short sale, these same fees still apply, but 
the diff erence is the seller now becomes the bank and not 
the homeowner. 

Th e bank will pay all these fees at 
closing, and it won’t cost the homeowner 
anything to do a short sale. In fact, if 
you qualify, the bank will actually pay 
the homeowner $3,000 to do a short 
sale through the Home Aff ordable 
Foreclosure Alternatives program, 
or HAFA program. I should clarify 
that a little more. I do not charge the 
homeowner to do a short sale, and most 
Realtors don’t. However, there are always 
those few who turn someone else’s hardship into their gain. 

BEWARE OF ANYONE WHO CHARGES AN 
UP FRONT FEE TO DO A SHORT SALE 

I am hearing that more and more homeowners are 
meeting with Realtors or companies offering to negotiate 
their short sales, but they are asking distressed home-
owners to pay them a one-time up front fee. This fee can 
vary anywhere from a few hundred to several thousand 
dollars. One particular Realtor team I have been hearing 
about the most is charging their clients $1,700. It may 
be presented as a processing fee, administration fee, or 
other type of fee, but the bottom line is it shouldn’t cost 
you anything to do a short sale. 

The Realtor commission is paid at the close of 

escrow by the bank. So, why 
do some Realtors charge a fee? 
Maybe they don’t have a very 
high success rate, and, therefore, 
won’t get the commission on 
the short sales they don’t close. 
At least charging a fee up front 
guarantees they get paid anyway. 

Some Realtors may charge a 
fee because they use a third 
party to do all the paperwork 
and work directly with the 
bank. If that’s the case, and 
they are hiring someone 
else to do their work, then 
the Realtor should pay the 
costs of this service out of 
their commission, not the 
homeowner. Whatever the 
reason, I wouldn’t trust 
anyone who is going to 

charge you a fee to do a short sale.
I cannot even imagine going to a homeowner, who 

is in danger of losing his home because of a financial 
situation, and asking him to pay me to help him. 

ARE THERE ANY COSTS THE HOMEOWNER 
WILL HAVE TO PAY?

If the homeowner has an attorney consultation, or any 
other professional consultation where a fee is charged, the 
homeowner would pay this fee. Th e homeowner will be asked to 
continue to pay normal expenses, such as HOA fees. Apart from 
that, however, there should not be any cost to do a short sale. 

For more information on short sales, or for a free confi dential 
consultation, contact me directly, or visit my Web site at 
www.ArizonaShortSaleToday.com.

HOMEOWNERS INCUR NO COST 
TO HAVE A SHORT SALE
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ORGANIZING

GET ORGANIZED WELL 
before moving to make 
the process easier
By Nancy Nemitz 

You’re moving. You’re stressed. I understand. 
My daughter recently made a major move 

across the country 
with her family. Th ere were 
more than a few glitches. 
While there will be prob-
lems no matter how well 
you plan, give yourself a 
better chance of success by 
going through your things, 
and selling/donating much, 
much, much earlier than you 
are now planning. 

Stop buying in bulk 
because it’s cheaper. It isn’t cheaper if you have to leave 
it behind. Get rid of hazardous materials long before 
moving day. Th e people helping you won’t appreciate 
taking it back to their house. 

If you are moving to a colder climate, don’t pack 
summer clothes the children will outgrow before it gets 
warm enough to wear. Shipping is expensive. If it doesn’t 
fi t in the moving van or luggage, rethink the plan. 

Moving makes people a little cranky. Th ere is so 
much to think about and decide. Give yourself a break. 
Start early enough so you aren’t so rushed. You will 
make better decisions. 

Nancy Nemitz is a professional organizer with 
Create the Space Professional Organizing LLC, located 
in Red Mountain Ranch. Visit her Web site at 
createthespace.com. Follow her on Twitter, and like Create 
the Space on Facebook. Call Nancy for an appointment at 
(480) 223-8939, and create your space. 

Nancy Nemitz

Self Development Preschool/Charter School
Assure Your Child a Firm Educational Foundation!

Join the many students who begin their education as one year olds and complete the elementary and middle school education at Self Development!

Self Development Preschool
2-year-12 years (Before/Afterschool) 6 am to 6 pm      

 

Call Vernetta at 480-396-3522.

Self Development Charter School

Call Now! 

 

480-396-3522
Mesa, AZ 85205
480-641-2640

(2010 Charter School of the Year) 
 

 

 

K-8 Grade

2011 Academic Excellence Award
The only Mesa school to receive this honor

• Exemplary pre-kindergarten program for school 
success

• Well designed and enriched preschool curriculum

• Before and After School Program

• Degreed, trained, and experienced instructors

• Low Staff turn over

• Integrated thematic curriculum

• Ages 1-5 years (preschool)

• Ages 6-12 years (before and afterschool programs)

• The Six in Four (SIF) Years Program an option for high  
achieving students in grades 5th – 8th

• Outstanding Kindergarten through Middle School Education

• Excelling Mathematics and Science Programs

• Unique Literary Analysis Program for 2-8th grades

• One of the top performing schools in the state

• Elective Language Options: Latin, Spanish, and Chinese 

Science and  
Technology Center

Enrolling high achieving student for Six in 
Four Years(SIF) Program,  5th grade only.

Limited Space 
Available

A
g

Lorraine Ryall
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DECORATINGLOCAL BUSINESS

This service is Cleaning For a Reason
By Julie Brown

Eugena Bring decided to 
help a family friend in 
need when her friend’s 

husband had a stroke, and the 
snowbirds needed their Mesa 
vacation homes opened and 
cleaned prior to their arrival. 

She took on the job, and 
today, 22 years and 5,000 homes 
later, she owns a successful home 
cleaning company. 

Th at favor for a friend 
turned into referrals from other 
friends, and eventually became the 
foundation for Carnation Home 
Cleaning Inc., in Mesa. Now, 
she is focused on expanding her busi-
ness, which has been built on integrity, 
honesty, professionalism and good old 
customer service.

“We’re not just scrubbing toilets,” said 
Eugena. “We’re making a diff erence, not only in 
people’s homes, but in their lives.”

Th ere’s nothing more satisfying than a clean home, 
except not having to do it yourself, and knowing you can 
trust having others do it for you, according to Eugena. Th at’s 
why she believes trust is the most important element of the 
services her company provides.

“When people come into your home to clean, there’s a 
feeling of invasion,” she shared. “People worry about their 
belongings and their pets. It’s hard to trust strangers.” 

Eugena works hard to earn and keep the trust of her 
clients by having them be home the fi rst time they have their 
home cleaned, setting them up with a regular team they get 
to know, and keeping a professional staff . Her employees are 
trained, bonded and insured. In addition, they are legal U.S. 
residents, and they have had thorough background checks. 

Her staff  works in teams as they clean the same homes, 
and each is given a team name. “It gives them purpose and 
an identity, and creates a sense of security, not only for our 

clients but for employees,” stated Eugena. “We 
really get to know our clients, and when you see 
them often, they become like family.”

To keep her employees motivated, they 
receive medical and dental insurance, vacation 
benefi ts (DreamTrips) and participation in a 
401(k) plan. Th e company also participates in 
Cleaning for a Reason™, a national non-profi t 

organization providing free 
house cleaning to women 

undergoing cancer 
treatment. “Many of 
our employees are single 

mothers. So, this is not 
just a job, but a career,” she 

added. “We work hard to create 
an environment where people can 

grow, prosper, and be proud of the 
work they accomplish.”

Even with the recession, Eugena 
is lucky her business has not been 
signifi cantly aff ected. Th e company 

lost its new construction clients, but 
picked up more residential homes, mainly through its robust 
referral base. Moreover, the company has not raised its prices 
in 10 years. 

“Professional house cleaning has really transformed 
from a luxury to a necessity for many people, 
especially those working full time, raising families, 
or people who have a hard time doing it them-
selves,” Eugena explained. “Having a clean home has 
physical and mental health benefi ts, and gives you 
that extra peace of mind.”

Carnation Home Cleaning provides full-service 
residential and offi  ce cleaning services, Monday 
through Friday, throughout the East Valley and 
now in Northeast Scottsdale. Th ey are located at 
4930 E. Main St., west of Higley Road. 

For more information, call (480) 924-2096, or visit 
carnationhomecleaninginc.com.
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MESA PIPE BAND 
Holds Annual Tartan 
DAY CELEBRATION

EVENT

The Mesa Caledonian Pipe Band, Arizona’s 
premier bagpipe band, announces its 14th 
annual Tartan Day Gala Dinner and Silent 

Auction, to be held on Saturday March 31, at the 
Phoenix Marriott Mesa Hotel Ballroom. 

Th is will be an evening of great food, one-of-kind 
silent auction items, and world-class entertainment 
by the Mesa Caledonian Pipe Band and the Arizona 
Academy of Highland Dance. 

Th e event begins at 6 p.m., with no host cocktails 
and the silent auction. Th e dinner and entertainment 
begin at 6:30 p.m. Proceeds benefi t the educational 
and performance programs of the Mesa Caledonian 
Pipe Band, a 501(c)3 non-profi t organization. 

Tickets are $55 each, or two for $105. In addition, 
there is a $20 kids menu available for those 15 and 
under. 

Th is truly is a wonderful family event. Tickets 
can be purchased by phone at (480) 641-8073. 
Reservations are required by March 26. 

PARENTS  

HIGH SCHOOL HAS CHANGED!

Mary Martha  
Gingerella 
Experienced Coach  
& Family Partner

azleadersandlearners@gmail.com

Call 

(480) 329-0450

Register to Reserve your Spot 
Call (480) 329-0450 or  

Email azleadersandlearners@gmail.com

Register for Workshop

“PARENTS AS COACHES & MENTORS”
1. Know the Facts; Get Answers

2. Avoid Top 5 Parent/Coach Mistakes

3. Be an Advocate vs. Overbearing Parent

DATE Sunday, March 25th 2-4pm
COST $65  LOCATION Las Sendas, Mesa, AZ

$30 OFF 
Your First Time  
Detail Cleaning

OR

$10 OFF 
Your First Time  
General Clean

 Gift 
Certificates Available!

Expires March 31, 2012
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We are a traditional Barber 
Shop with Licensed Barbers!   

(Not Hairdressers.)

Want a REAL Haircut?
 

5057 E. McKELLIPS RD.
Just west of Higley, South side of street

(480) 218-5964

OPEN 
7 DAYS 
A WEEK 

MEN’S CUT 

$11
$13
Not valid with any other offers.  
With coupon only. Expires 3/31/12.

Not valid with any other offers.  
With coupon only. Expires 3/31/12.

Includes: Shave around the neck and 
ears and relaxing shoulder massage.

YOUNG
MEN’S CUT 

SENIOR’S CUT 

Age 10 and under.

Age 65 and over.

$15

HAIRCUT  
& SHAVE
$35

Not valid with any other offers.  
With coupon only. Expires 3/31/12.

Includes: Full face straight razor 
shave with aromatherapy massage.

reg. 
$40

reg. 
$14

reg. 
$18

Not valid with any other offers.  
With coupon only. Expires 3/31/12.

We collected $748 plus a truck full of  
donations for Sunshine Acres on Feb. 19. 

3514 N. Power Rd., Suite 101
Mesa (Power/Thomas)  

480-840-1860
www.kpilates.com

FOODFITNESS

By Kendra Jordan, owner of k Pilates and Karve Studio

The ballet barre fi tness craze fi nally has hit the 
Valley after having massive success over the past 
decade in areas like New York and California. 

So, what is the deal with this method, and why has it 
become so popular?

BALLET BARRE FITNESS HISTORY
Th e ballet barre class structure actually started about 

60 years ago by a woman named Lotte Berk. Lotte was a 
German-born dancer, who was forced to retire from her 
dancing career due to the injuries her joints and spine had 
taken over the years, from her high-impact dance training. 

Lotte didn’t want to lose the fantastic physique that 
her years of dance training had given her, despite the inju-
ries that came with it. So, Lotte worked with her physical 
therapist to combine proper alignment and orthopedic 
stretching techniques with ballet-inspired movements that 
didn’t involve any impact on the joints or spine. 

Lotte’s fi tness method became very popular in London. 
Eventually, she was convinced to open studios in New York 
City. Th e following continued to grow exponentially. Since 
her death in 1994, the method has branched out under 
diff erent namesakes. Now, the ballet barre method can be 
found in almost every state, including Physique 57, in New 
York; Th e Bar Method, in San Francisco and Los Angeles; 
and Karve Studio, in Arizona and Utah. 

HOW DOES IT WORK?
Th e exercise technique creates a uniquely lean, 

fi rm and sculpted body by combining the multiple 
body-shaping principles of isometrics (small, controlled 
movements, which keep the muscle working in its 
maximal calorie-burning range), the body-elongating prac-
tice of dance conditioning, the science of physical therapy, 
and the intense pace of interval training. Th ese all are 
combined in a progressive exercise format, which quickly 

and safely reshapes and elongates muscles. Th e 
results are the long, lean lines of a dancer:

• Firm, elongated muscles
• Reduced body fat 
• Improved posture
• Long, narrow thighs
• A lifted seat and defi ned hamstrings
• Strong, fl at abdominals
• Increased stamina and energy

Th e bulkier muscle fi bers of the body (which many 
women are afraid of developing) react to lifting heavier 
weights, doing less repetition, and adding more rest in 
between each set. In ballet barre fi tness methods, like Karve, 
isometric training (using very light weight and high repeti-
tion on each area of the body) of the arms, waistline, hips 
and thighs, as well as the seat area, allows the longer, leaner 
muscle fi bers to develop. Th is method of isometric training 
is just as intense, if not more challenging, than lifting heavy 
weights in a traditional weight-training program. After 
each body part is worked to a fatigued state, the muscles 
are actively stretched, using Pilates, yoga, and orthopedic-
inspired positions to keep the muscles supple. 

These controlled movements are very focused, 

effective and safe because the body and mind are 
constantly working throughout class. If you lose mental 
engagement, your results will not be as noticeable. 
Proper alignment is the primary focus, no matter what 
body part is being worked. In addition, every class 

has a variety of 
positions, which 
are linked in an 
interval-based 
format in order 
to keep caloric 
burn at its highest, 
and impact on 
the joints at 
a minimum. 
Although the 
class structure is 
sequenced specifi-

cally to define the body and burn fat, it is never the 
same workout every time. 

Overall, the ballet barre fitness technique is not 
a dance class, nor does it really resemble ballet at all. 
Clients in class aren’t expected to do the splits, nor are 
there any dance moves or complicated choreography to 
intimidate clients. Ballet training inspires the positions 
and moves done at the ballet barre. However, the aspects 
of alignment, safety and focus create a well-balanced 
fitness format beneficial for all fitness levels, even for 
those who experience difficulty attending traditional 
group fitness classes. 

The secret to any fitness regime is to do something 
you enjoy, and keep your routine from getting stale. This 
method provides just that and all of the components 
(strengthening, stretching and cardiovascular) you need 
to develop a strong healthy physique. 

For more information, call (480) 840-1860.
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Karve Method offers isometric interval 
TRAINING FOR A LONG, LEAN BODY

ALTA MESA 
GOLF CLUB  
has Memberships  

Tailored Just For You!
MEMBERSHIPS
Single & Family

Juniors up to 39

Senior & Super Senior

Winter Seasonal Single & Family

There’s never been a better time to check out 

Call Kim in membership 
 for all the details at 480-832-3257x100

           Alta Mesa Golf Club. 
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Ladies Consignment Boutique

6039 E. University Dr. 
Mesa, AZ 85205

480-275-2480
HOURS Monday THRU Friday: 10am TO 5pm

Saturday: 10am TO 3pm

Is your closet over overflowing with designer items that just aren’t you any  
longer, or never were you from the start? Stop by today to check out our  

newest arrivals, or schedule an appointment to consign your designer items!

m

10% OFF
any purchase

Sweet Repeats

L di C i t B tit B

Sweet Repeats
10% OFF

10% OFF

480-699-2754

ANY NEW ROOF

REPAIRS

This coupon must be presented 

to your sales representative

prior to contract signing.

This coupon must be presented 

to your sales representative

prior to contract signing.

Submitted by AZ Leaders and Learners

Increased expectations and competition, 
decreased school resources and the high 
price of a college education today have 

parents playing an even bigger role in serving 
as their young person’s academic and career 
planning coach. 

Many parents find themselves transi-
tioning from the traditional role of homework 
helper/monitor and activities director to a 
more complex role of helping to determine what classes 
to take when, encouraging volunteering in the commu-
nity, and piecing together various parts of the teen’s life 
to build a student portfolio, which will hopefully attract 
college and scholarship opportunities. This parent-teen 
partnership is in addition to the typical parent-child 
relationship, and comes with its own set of challenges in 
balancing dual roles.

How do we move beyond superficial, transitory or 
canned markers of success to help your teen find his 
life’s calling? An obvious strategy and influence is, of 
course, recognizing and encouraging an area of passion 
for him. This may be a particular subject he enjoys 
in school (e.g., English), an innate or specific skill he 
possesses (e.g., being a leader, detailed or analytical, 
creative thinker, organized) or a natural or well-honed 
talent to which he is committed (e.g., a sport, music or 
arts, linguistics). 

As young people approach their junior high and 
high school years, they may also gravitate toward or 
develop an interest in a philanthropic cause, which has 
ignited a passion. 

As parents, we wield significant influence on our 
children every day and in a number of ways, including 
the way in which we support and advocate for our 
children in their education. Even a well-intentioned 
parent can easily cross the pencil-thin line existing 
between being a supportive mentor and the overbearing, 
over-protective parent  of a teenage student. In our 
zealousness to help, we may push too hard, which 
can yield negative results for all parties. 

Set high expectations and give your children 
the confidence to achieve them. Let them know you are 
there if they need/want your help. All they need to do 
is ask you. Doing too much for them undermines their 
independence, and perpetuates enabling (on our part), 
thereby not learning to advocate on their own behalf.

Another not-so-obvious factor of influence on 
young people today is how we, as adults, discuss our 
own work and workplace in our homes. Our 
daily frustrations with our jobs, colleagues, 
bosses and fulfillment in this area can 
overshadow any excitement and inspira-
tion young people are looking for to plan 
their futures. Are we scaring them off 
from making career-related decisions with 
negative talk? Part of being a good mentor 
is teaching young people how to overcome 

obstacles, and deal effectively with people of 
differing personalities. Our work discussions 
at home also can serve as teaching moments 
for our young people. 

Dr. William Damon, author of The 
Path to Purpose, investigates the seemingly 
prevailing question impacting today’s youth:  
Why are a high number of young people 
failing to launch or struggling to find a life 
pursuit that inspires them? Dr. Damon 

categorizes teens’ search for their calling into four 
distinct groups:

 1. THE PURPOSEFUL—Those who have 
found something meaningful to which they wish to 
dedicate themselves, and have sustained interest over 
time; possess a clear sense of what they are trying to 
accomplish.

 2. THE DABBLERS—Youths who may have 
tried a number of potentially purposeful endeavors, 
but cannot commit to any of them yet.

 3. THE DISENGAGED—Young people who 
have neither a purpose in life nor an inclination to 
find one.

 4. THE DREAMERS—Those who can imagine 
themselves doing great things in the world, but 
have yet to do anything to pursue their ideas in a 
practical way.

Through in-depth interviews and surveys of young 
people in the 12 to 22 age range, it was noted only 
about one in five young people expressed a clear vision 
of their life’s direction, what they want to accomplish, 
and why. Conversely, the largest percentage (approxi-
mately 60 percent) of those interviewed did not have 
any steadfast commitments or realistic plans for 
pursuing their aspirations. 

As busy parents, we are required to wear a number 
of different hats every day and juggle priorities and a 
list of tasks, which seem to have a starting point but 
no ending. So, before adding the important and active 
responsibility of being your child’s education and career 
planning coach, ask yourself (as the most significant 
influence in your child’s life) these three important 
questions:

Parents Serve as Education and Career Coaches 
IN A NEW GENERATIONAL LANDSCAPE

1. Are you armed with the latest 
information, reality and resources 
about today’s educational and 
career landscape impacting this 
generation? 

2. Can you create a healthy 
balance between being your child’s 
supportive, encouraging (yet non-
enabling) parent and a purpose-
driven, accountable mentor?
 

3. What am I willing to 
change, learn or do that 

could help my child/teen 
fi nd or explore his life’s 
purpose and passion?

For more information on AZ 
Leaders and Learners, contact 

Mary Martha Gingerella at 
(480) 329-0450, or e-mail at 
azleadersandlearners@gmail.com. 

Mary is an experienced coach and 
family partner who can help you and your 
children develop a strategy to prepare for 
college, and she can provide information 

on scholarship opportunities.

EDUCATION

Mary Martha Gingerella
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Information gathered from the Arizona Regional Multiple Listing Service is deemed reliable, but not guaranteed.
Sales Information provided By John Karadsheh, ABR, CRS of Coldwell Banker Trails & 

Paths Premier Properties.  www.BuyAndSellAZ.com 

Real EstateReal Estate
brought to you by: Mesa Uplands Area

Market Report
Sales over $250,000 for the 

Month of January 2012 John Karadsheh

in Mesa Uplands

EVENT EVENT

Submitted by All Saints Catholic Church 

Sister Nancy Murray, sibling of 
actor and comedian Bill Murray, 
whose movies include Groundhog 

Day, and Ghostbusters, will be performing 
her role as St. Catherine of Siena at All 
Saints Catholic Church in Mesa, on 
Tuesday, March 6, at 7 p.m.

Sister Nancy, a Dominican nun 
from Adrian, Mich., researched and 
wrote the 90-minute production. She 
has performed her one-woman play 
more than 300 times in various coun-
tries and places throughout the world, 
portraying a saint, “who spoke boldly to 
popes and princes.”

Sister Nancy’s one-woman bravura 
performances enchant, inform and 
inspire adults and school children alike. 

Catherine’s story speaks to Sister Nancy’s 
audiences. They throng around her after 
each performance. Besides her impres-
sive dramatic skill, Sister Nancy uses 
her teaching and pastoral skills with her 
admirers. 

The play displays the wit, humor, 
drama and history of St. Catherine of 
Siena’s life. The production involves 
audience participation, and all those in 
attendance are awed with Sister Nancy’s 
performance.

Tickets are $10 per person and $5 
for children ages 12 and under. The 
production will be held at All Saints 
Catholic Church, located at 1534 N. 
Recker Road. Tickets may be purchased 
at the All Saints office, Monday through 
Thursday, from 8:30 a.m. to 4 p.m. (the 
office is closed, from noon to 1 p.m., 
Monday through Thursday), Friday 
from 8:30 a.m. to 1 p.m., and after 
masses on Saturday and Sunday in the 
All Saints Plaza.

Sister Nancy is the third of 
nine children, and her famous 
brother, Bill, is the fifth child. Other 
Murray brothers involved in the 
theatre are Brian Doyle, John and 
Joel, who also have many credits to 
each of their names. 

For information, to have your 
questions answered, or to purchase tickets, 
please contact Christine or Ann, at the All 
Saints offi  ce, at (480) 985-7655. You also 
can send an e-mail to cgray@asccm.org or 
apalmer@asccm.org.

Actor Bill Murray’s Sister to 
Perform in One-Woman Show

Address Square 
Feet Community Sold Price Short Sale 

or REO

3258 E. Fox St. 3,523 The Groves $250,000 X

6847 E. Culver St. 2,399 Sonora $255,000

1954 E. Huber St. 3,465 Orangewood Estates $260,000

8713 E. Indigo St. 1,513 Mountain Bridge $265,000

9459 E. Minton St. 2,410 Boulder Mountain $269,000

4446 E. Elmwood St. 3,150 The Groves East $272,100

1727 N. 93rd St. 2,395 County Island $290,000 X

1502 N. Bernard Cir. 3,365 Sierra Estates $308,500

8739 E. Hillview St. 2,862 Grandview Estates $315,000

908 N. Creston 5,200 The Groves $325,500 X

8764 E. Nora St. 2,780 Madrid $330,000 

3815 E. Mallory St. 4,537 El Camino Dolce $360,000 X

2129 E. Norcroft St. 2,976 Groves at Hermosa Vista $378,000 X

3817 E. Leland St. 3,083 Spyglass Estates $400,000 X

9644 E. Inglewood Cir. 3,310 Whisper Mountain $405,000 X

9726 E. Inglewood Cir. 3,310 Whisper Mountain $426,000

7112 E. Ingram St. 3,008 Annecy $426,831

3403 E. June Cir. 3,992 Arboleda $461,000

2048 N. Miramar 4,200 Hermosa Groves South $500,000 X

9341 E. McKellips Rd 6,087 County Island $975,000

3925 E. Norcroft Cir. 7,400 Rosewood Estates $1,000,000 X

2455 N. Maple 7,105 Vista Estancia $1,000,000

Submitted by Marilyn Husted
Communications Committee

Picture going to an old-
fashioned neighborhood 
barbecue, complete with 

wonderful food, live music, and fun-
fi lled activities for all ages. 

Join your neighbors and invite 
your friends to the 2012 Barbecue 
and Music Festival, sponsored by Red 
Mountain United Methodist Church, 
in Northeast Mesa, on Sunday, March 25, 
from noon to 2:30 p.m. 

“Th is is our gift to the community,” said 
Senior Pastor Mary Bullis. “It will be a fun-
fi lled day, and is free to all our guests.” 

Th e picnic-style lunch will be from 
Waldo’s BBQ, and will include barbecue 
sandwiches, hot dogs, cowboy beans, coleslaw, 
potato chips, beverages, and dessert. 

Th ere will be music throughout the 
afternoon. Margie Mays, an accomplished 
steel guitarist, will be one of the featured 

musicians. She began playing 
this unique instrument 
when she was just 10 years 
old, and went on to play 
with a band, featuring the 
actor John Agar, called the 
Freedom Train. Margie 
also was a part of the 
warm-up band for the 
Gatlin Brothers. She has 
performed in England 
and throughout 
the United States, 
including Hawaii. 
She  now teaches 

students how to play the 
pedal and non-pedal steel 
guitars.

Margie will display 
her many talents at the 
Barbecue and Music 
Festival when she plays 
the steel guitar as part 
of a guitar and vocal 
trio. Th e performance, 
featuring both Christian 

and country music, will take place during two 
45-minute sets in Madsen Hall. According 
to Margie, this music appeals to all ages, but 
especially to those who love old-style country 
music.

Th e opening act will be in the big tent
behind the church, featuring Jim Moses, an 
accomplished singer and acoustic guitarist 
who is well known for his classic folk music 
and ballads. Also featured will be the Shining 
Star band, a professional group composed 
of musicians, who have entertained locally, 
nationally and internationally. Th ey have 
performed at many of the leading resorts in 
Arizona, as well as at half-time shows for the 
Phoenix Suns and the AZ Rattlers. Th ey are 
known for off ering a wide variety of music, 
which includes pop and rhythm and blues.

In addition to many other activities, 
there will be face painting and bounce 
houses for children. 

More information is available by calling 
the church at (480) 981-3833, or visit the 
Web site at rmumc.com. Th e church is located 
just north of McDowell Road on the west side 
of Power Road.

COMMUNITY IS INVITED TO 
Barbecue and Music Festival

s
p
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LOCAL BUSINESS

By AnnElise Makin

With a fi ne sense of beauty, the 
Mahnah Club of the East Valley 
has gathered some of the best 

local artists for its Inspired by HeART annual 
fund-raising event scheduled for Saturday, 
March 31, from 6 to 10 p.m.

Inspired by HeART, showcased at the 
Inspirador party spot, with its fabulous Spanish 
Colonial décor in downtown Chandler, includes a 
spread of hors d’oeuvres, cocktails, an amazing silent 
auction and memorable entertainment by fl amenco guitarist 
Chris Burton Jacome. Promising to be an all-round festive 
time, the soirée will kick off  with a magnifi cent jazz trio, and 
will feature local artists and their works.

Th e centerpiece of the charity night will 
include children from Mahnah 
Club’s designated charities, Save 
the Family Foundation of Arizona 
and the Child Crisis Center, who 
will present artwork during the live 

auction. Proceeds from the event will 
benefi t these select charities, as well 

as the high school scholarship program.
Local artists have donated many attrac-

tive works to the auction. Contributors include 
Dyana Hesson (painting), Marcia Wenbert (painting), 

Joe Robertson (painting), Beverly Gentry (photography), 
David Vogt (glass), Ernie Nickels (metal), Farrady Newsome 
(ceramics) and Sioux Westbury-Kaufman (gourd art).

Artists will represent their work at the event. A 
percentage from the art sales proceeds also is being 
donated back to the charities. 

ABOUT THE MAHNAH CLUB 
AND ITS CHARITIES

For more than 50 years, members of the 
Mahnah Club, a nonprofi t 501 (c)(3) women’s 
service organization, have worked tire-
lessly to support charities serving to 
improve the lives of children, and provide 
supportive family units.

Save the Family Foundation of 
Arizona provides transitional housing and 
support services to assist families break 
the cycle of homelessness. Th e Child Crisis 
Center, founded by the Mahnah Club, provides 

a safe environment for children in need, and supports services to 
help strengthen families.

Th e Mahnah Club also presents scholarships to service-
oriented high school seniors, who might otherwise not have the 
opportunity to attend college. 

MAHNAH CLUB CHARITY NIGHT Features Local Artists

Inspired by HeART Arts Soirée
Mahnah Club Charity 
Fund-raising Event
WHEN:  Saturday, March 31, from 6 to 10 p.m.
WHERE: Inspirador, Downtown Chandler, 
 63 E. Boston St.
WHAT:  Art, wine, fl amenco, jazz, auction and 

lots of tasty treats
Priced at $80 per person, tickets can be 

obtained by contacting azhorns@msn.com. A few 
weeks prior to the event, select auction items 

can be viewed at www.biddingforgood.com. 
In addition, cash donations to benefi t these 

charities also can be made at this site.

Mahnah Club encourages anyone wishing 
to make a diff erence in the lives of others to join 

them at Inspired By HeART. For more information 
about Inspired by HeART, Mahnah Club or their chari-
ties, check out the Web site at www.mahnahclub.org.
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By Dawn Abbey

Suppose you are a native of Alberta, 
Canada, who recently purchased a 
winter home in Mountain Bridge, and 

sometime in July, when you’re back in the cool 
northern climes, you hear on the news the 
Valley is being assaulted by a gigantic haboob.

Or maybe you’re a local family just away on 
vacation, and hear the same reports.

You wonder, “Is my house OK?” No 
worries. Just check your computer or smart-
phone, and in seconds you can see your pool, 
your front yard, and the entire interior of your 
Northeast Mesa home.

“Th is is all possible with your Internet-enabled surveil-
lance system, and at a very aff ordable price for your peace of 
mind,” said Pete Sachs, owner of Kodiak, a division of Th e 
Home Security Company of Mesa. “Everything technological 
in the home today can be connected to the Internet, and 
monitored from any computer or smartphone anywhere you 
have Internet access.” 

Mesa residents Pete and wife, Gail, have provided security 
systems and other low-voltage systems in the Valley and 
statewide for the past 19 years. “Kodiak is a one-stop shop for 
all low-voltage needs, and we carry the most state-of-the-art 
equipment,” Pete said. 

Low-voltage 
technologies include 
such things as home 
alarms, computer 
networks, multi-media 
home entertainment 
centers (speakers, 
volume controls, stereo 
components and 
fl at-screen TVs, etc.) 
surveillance-camera 
systems, specifi cally 
designed for the home 

and small businesses, cable TV, telephone jacks, 
radio intercoms and even central vacuum cleaning systems.

“Generally, these systems are installed during new 
home construction,” said Pete. “Previously, about 95 percent 
of our installations were in new custom homes, and we are 
still doing new homes with a popular local builder, but with 
fewer new home starts, and the downturn of the economy, 
more people are remodeling. So, our focus has shifted to 
existing residences.”

Th e big question most homeowners are going to ask 
is, ‘Will installing wiring or a central vacuum in my house 
make a huge mess?’ “Not at all,” assured Pete. “When we 
install in an existing residence, we can fi sh a wire inside 

a wall, from the attic, with little disturbance to the room 
itself. I still prefer hybrid systems, using a combination of 
hardwire and wireless technology.” 

A central vacuum is the same situation. “As long as there is 
ample attic access, it is quite possible to install a central vacuum 
system, with little or no drywall repair needed,” he explained. 
“If you have allergies in your family, a central vacuum is the 
way to go. Dust and dirt are collected in a fi ltered canister in 
the garage, and air is exhausted to the outside of the house. No 
dust is ever released back inside the home.”

According to Pete, Kodiak’s alarm service sets them 
apart. “Unlike other alarm companies, when we install an 
alarm system it is complete—it covers all operable doors and 
windows,” he said, “not just front and back doors, or just a few 
windows, and you won’t have to sign an iron-clad, long-term 
contract with high monthly payments.” 

Kodiak is one of the few alarm companies that does not 
require homeowners to purchase monitoring for their alarm 
system. “If they want monitoring, we still charge the same as we 
did when we fi rst started—$20 a month, for a 24/7, one-year 
contract,” Pete said, “regardless of the amount of equipment, 
openings or size of your home.” 

To obtain more information regarding what technologies 
are available, and what is best suited for your needs, visit 
kodiakaz.com, or for a free estimate, call Pete at (480) 984-6813.
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and small businesses, cable

EVENT

MONITOR YOUR HOME from anywhere in the world
Pete and Gail Sachs

at Red Mountain United Methodist Church

2936 N. Power Rd.  •  480-981-3833
Visit our website  

redmtumcpreschool.org

ENROLL NOW
FOR FALL 2012!
**GET 50% OFF REGISTRATION FEE 
IF YOU REGISTER MARCH 19-30TH

Envision Math  •  Zoo Phonics  •  Music  •  Spanish
OWL (Open the World Learning) Curriculum         

50% 
OFF 

REGISTRATION
FEE**

Three’s Class  
T/Th 9:00am to 11:30am or  
M/W/F 9:00am to 11:30am

Four’s/Five’s Class
M/W/F 9:00am to noon or M-F 9:00am to noon

Young Learners
M-F 9:00am to 1:30pm

Stay ‘n Play  M-F 11:30 - 1:30

Security, Surveillance 
& Audio Video Systems

SALES   •   SERVICE   •   INSTALLATION

480-984-6813
KodiakAZ@msn.com

www.KodiakAZ.com
License #ROC101310

• Optional Monitoring

• Got A trouble Light?

• Batteries / Contacts / Magnets

• Cameras with Internet Access

• HDMI / Blu-Ray

• Flat Screen TV / Mounting

• Speakers / AV Components

• Competitive Rates

• Free Phone Support
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COMMUNITY

EVENT

By AnnElise Makin

More than a hundred people lined up one early 
Saturday morning in front of the United Food 
Bank (UFB) location on East Javelina Avenue 

in Mesa waiting for fresh produce to be given away at 
the Community Produce Bonanza.

“Th is program was a whole new idea for us,” said 
UFB Chief Development Offi  cer Lisa Goin, who had 
helped start this outreach. Since Arizona growers had 
donated large quantities of citrus and vegetables, the UFB 
decided to make the goods available to the general public.

“There are so many people going hungry in the 
community, who don’t directly benefit from our agencies’ 
services,” Lisa said. “So, we took this opportunity to help 
additional people.”

Two large bins with lettuce, numerous grocery bags 
of tomatoes, and many other nutritious produce that 
did not make the cut for retail, by fault of shape or size, 
found grateful recipients.

“We are lucky that citrus is so abundant in Arizona,” 
Lisa stated. Altogether, one million pounds of citrus 
had been gathered statewide this year. These fruits had 

either been donated by growers or gathered through 
volunteer neighborhood gleaning efforts.

Thus the Mesa Produce Bonanza, too, had plenty of 
oranges, lemons and grapefruit to share. By noon, more 
than 300 people had come for the healthy stuff.

“It was a wonderful morning,” Lisa recalled. “People 
were so happy about the good quality produce, and 
asked us if we did this often. But for us, too, this was the 
first Produce Bonanza.”

The favorable welcome of the produce giveaway 
confirmed what Lisa has observed many times before—
the face of hunger has 
changed. It has become 
more inclusive—not a 
good thing. Hunger is 
now affecting all ages 
and facets of society.

“We saw people of 
all ages, single, elderly and 
families,” Lisa recalled. “And 
everybody was so thankful.” 

Meeting people’s basic 
needs, especially providing 
nutrition, has become a growing 
challenge. If you would like to 
help United Food Bank, or, if 
your school, business or organiza-
tion is interested in organizing a 
food or donation drive, you can 
download the forms and informa-
tion at www.unitedfoodbank.org/.

United Food Bank Drew Hundreds at Produce Bonanza

United Food Bank 
B e n e f i t s  f ro m 
Successful Drives

Th anks to some creative food drives from busi-
nesses, schools and community friends, United Food 
Bank was able to help an increased number of hungry 
people this winter season. Th is is how some organiza-
tions helped.

TURKEY DRIVE INCREASE
Last fall, United Food Bank collected 

more turkeys, nonperishable items and cash 
for their turkey drive than in the previous 
year. Th e community donated a total of 6,400 
turkeys in 2011, compared with 5,000 in 2010, 
due in part to the creative eff orts of the various 
turkey drives in the community. Frontrunner 
was the City of Mesa, with a major turkey 
collection day, Turkey Tuesday. City employees 
topped off  eff orts with 411 turkeys and more 
than $3,000!

ARTISTIC BINS FROM ARIZONA 
STATE UNIVERSITY

Arizona State University students helped 
United Food Bank this holiday by painting 
food drive bins. Food drive bins are used daily in 

schools all over the East Valley. With more than 
180,000 pounds of food, and close to $11,000 coming 
in from schools last year, these bins are essential to the 
success of the food drives. Th eir new paint jobs make 
them easy to spot on participating school campuses.

BOY SCOUTS CONCERTED ACTION
At a time when the United Food Bank was 

down by about a million pounds of food, the Boy 
Scouts Grand Canyon Chapter kicked in with 
massive action. Th e Scouts distributed fl yers to 
households, inviting people to donate nonperish-
able goods from their cupboards. In this nationally 
replicated campaign, the Mesa Food Bank benefi ted 
tremendously. Th e Scouts brought in 154,000 
pounds of food, remarkably exceeding last year’s 
125,000 pounds (22.5 percent increase).

ARTARTEDUCATION

By Rachel Hunt

Students attending Self Development Charter 
Schools (SDCS) have a unique opportunity to attain 
important educational goals through the Six in Four 

(SIF) program. 
SIF is an option for high achieving students in 

fifth through eighth grades. Students must excel in all 
academic areas. To enroll in SIF, students begin their 
program in fifth grade, during the 2012– 2013 school 
year. 

In today’s world, it is critical for students preparing 
for careers in science, technology, engineering and math to 
receive early exposure to the core coursework. 

Participating in the SIF program allows those students 
who are ready to complete necessary math and science 
classes early. For example, students will complete Algebra 
II in the eighth grade. Taking courses earlier gives students 
the option to undertake the challenge of accelerating a high 
school program and accomplishing six years of schooling in 
four years. 

Science is another focus of the SIF program. In this 
program, students will have the opportunity to complete 
chemistry during their eighth-grade year. SDCS off ers this 
program in our newly built Science Technology Center.

Th e middle school program also incorporates our 

blended language learning 
program, working with an elite 
college. Th is program gives our 
students the opportunity to learn 
Latin, Spanish or Mandarin. 
Students have the opportunity 
to participate in and receive high 
school foreign language credit 
when they have reached that point. 

Although SDCS presently 
offers an accelerated program, 
in which all students learn at 
one grade level higher, the SIF 
program provides an additional 
academic and intellectual track. 

Eligible students, who complete the SIF program, 
are allowed to begin college coursework early. In addition, 
completion may lead to scholarships for academic compe-
tency. Th erefore, these students will complete two years of 
college at a faster rate when compared with the pathway 
typical of middle and high school students. Th e students 
benefi t from the early exposure to entry-level college classes. 

Parent Rebecca Gau enthusiastically supports the 
program, with both of her sons attending SDCS. She is 
a proponent of the SIF program. “I am thrilled that SDCS 

off ers the Six in the 
Four years [program],” 
she said. “My son is in 
Algebra 1, while in the 
sixth grade, and has 
completed a year’s worth 
of Mandarin. He is 
excited to do his home-
work, and still has time 
for sports and other 
after school activities,” 
Rebecca continued. 
“I am confi dent he is 
getting the best educa-

tion possible.”
“Th e program is amazing,” stated Max, an SIF student. 

“I am overjoyed at the fact I can earn college credits in high 
school.”

Consider the SIF program for your student. Space is 
limited for the 2012-2013 school year. 

For more information, please contact Jennifer Salvatori 
at (480) 641-2640. You also can visit our Web site for more 
information regarding the SIF program and other highly rated 
programs at SDCS.

Self Development Charter School offers unique program
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By AnnElise Makin

Debi More, from the Ridgeview neighborhood, has a 
heart for many charities, and last December one 
more destiny revealed itself to her as she started 

blessing cancer patients with custom made, gem beaded 
necklaces.

Beads for Beauties launched its kindness during the 
Christmas season at three oncology departments, at 
Ironwood Cancer Research Centers in 
Mesa and Chandler, as well as 
the Mayo Clinic’s Hope Center. 
Much to their surprise, close to 
a hundred women in chemo-
therapy each received a beautiful 
piece of jewelry.

“You won’t believe this,” 
Debi said. “Almost all necklaces 
matched perfectly with the tops 
the ladies were wearing.” Picture 
a lapis design sprucing up a 
denim top, or a black and white 
necklace uplifting a grey sweater. 
Synchronicity had worked its 
pizzazz into matching these pretty adornments with their 
ideal recipient.

“Th e patients were overjoyed,” Debi recalled. “One 
woman started crying over receiving such a beautiful, 
unexpected gift that reminded her of the good things in life. 
When we left, the women were clapping and cheering and 
had smiles on their faces.”

The idea for Beads for Beauties started at a yard 
sale, where Debi was selling her jewelry. A woman 
asked her, “Would you ever give such jewelry out to 
oncology patients?” Debi took the brazen hint, and went 
straight to work. She has had a passion for jewelry ever 

since she took a beading class seven years ago.
“Th ere are about 10 ladies who have always done 

jewelry,” Debi stated. “When I told my friends about it, they 
wanted to help and jumped in.” Th e next thing was making 
connections with local oncology departments. After two 
weeks, several responded.

And isn’t it another kind coincidence that two of these 
chemotherapy patient advocates, Linda Houser, from the 

American Cancer Society, and Melissa Veselovsky, live 
within walking distance from her? Take it as you might, 
Debi saw another beacon for her blessings project. Even 
Channel 12 has taken notice of the group, and came to 
photograph the busy crafters for a news segment scheduled 
for this month.

Th e Banner Mesa Director of Oncology, Patricia 
DeBruhl, had contemplated a similar support program. 
With My Journey, from pediatric oncology, the patients 
would make bracelets. Each of its 18 colors symbolizes a 
specifi c medical procedure to support each challenge.

Toward this objective, Beads for Beauties recently made 
200 napkin rings using fi ve diff erent colors for a Banner 
Health yearly fund-raising spring event. Th ese napkin 
rings can also be worn as bracelets. In tune with the spring 
season, the colors of the rings were yellow, green, blue, 
purple and pink.

Th e Beads for Beauties project must go on, but beads 
are expensive. Debi is now looking for sponsors, bead dona-

tions, as well as more supporters who 
share her vision.

Debi’s employer, Responsive Data, 
has already made a signifi cant contri-
bution to Beads for Beauties, and the 
Beads Galore store has donated several 

bags of beads. Recently, to support the 
charity cause, the Bloom Studios, of 
Gilbert, has started displaying Debi’s 
necklaces for free in their wellness 
store.

“We all give to charities at 
Christmas, because that is what we 
do,” Debi said, “but cancer does not go 
away at Christmas. Th ese ladies have 
it all the time.” Th at is how strongly 

she feels about her mission.
“As long as I can do this, I will continue making neck-

laces for ladies, who could use a gift from someone they do 
not know,” she said.

“Each necklace is a tangible piece from your heart. I 
know these necklaces make a lasting connection with a 
cancer patient.” 

If you are interested in joining Beads for Beauties, 
donating beads for necklaces, or contributing fi nancial support, 
please contact Debi More at debramore2@gmail.com.

COMMUNITY

BEADS FOR BEAUTIES Boost Cancer Patients’ Confi dence

COMMUNITYEVENT

Submitted by Rick Senff ner

The Commemorative Air Force Aviation Museum 
(CAF), along with presenting sponsor Hensley and 
Company, invite you to take a Sentimental Journey 

back to 1943 with A Night in the 40s Big Band Dance on 
Saturday, March 17, with doors opening at 4:30 p.m.

Th is glamorous event is one 
of the largest Big Band dances in 
the country. A Night in the 40s
event features a World War II 
1940s musical show, followed 
by a Big Band orchestra playing 
sounds of the era to dancing 
men and women dressed in 
period styles—all in the shadow 
of the vintage B-17 World War 
II Flying Fortress bomber Sentimental Journey.

Besides being a nostalgic journey back in time, A Night 
in the 40s benefi ts a worthwhile cause—a fund-raising 
event for the non-profi t CAF Aviation Museum, located 
at 2017 N. Greenfi eld Road, at Mesa’s Falcon Field, on 
the northeast corner of McKellips and Greenfi eld roads. 
Th e CAF is an organization dedicated to keeping aviation 
history alive for current and future generations.

“Th is is a great opportunity to recapture one of the 
most important and nostalgic times in our history,” said 
Jack Kelly, Arizona Wing volunteer member and dance 
chairman. “Events like these pay special tribute to all who 
fought for freedom during World War II, and allow us to 
look back on our past.”

All those participating in A Night in the 40s Big Band 
Dance are encouraged to come dressed in the style of the 
40s. Danny Davis, from AM 1230 KOY, will be the master 
of ceremonies. A free swing dance lesson will be given by 
Nathaniel and Elizabeth of Savoy Hop Cats, at 4:45 p.m., 
to help you get ready to dance the night away! 

Th e entertainment begins at 5:30 p.m. with Th e Kathy 

Donald Jazz Ensemble, a 1940s 
musical show, with singers 
and a professional musical set 
consisting of piano, bass, drums, 
saxophone and clarinet, and 
featuring Kathy Donald. At 
7:30 p.m., swing time kicks in, 
featuring the Sonoran Swing 
Big Band Orchestra, playing 
favorite Big Band music from 
the war years. 
There also will be a contest for 

the best-dressed 1940’s costume and 
a swing dance contest. Participants 
will have the opportunity to have 
their picture taken in front of the 
B-17 Sentimental Journey.

Food and refreshments will be available for purchase 
at the event. Tickets for A Night in the 40s are $35 
per person purchased in advance, and $40 per person 
the day of the dance. A Night in the 40s tickets can be 
purchased online at www.bigbanddance.com, or at the 
Commemorative Air Force Arizona Wing Aviation 
Museum, located at 2017 N. Greenfield Road, or by 
calling (480) 924-1940. 

The CAF Aviation Museum is an all-volunteer, 
non-profit organization supported only by member-
ship dues, private donations and fund-raising events. 
No government funding or support is provided. All 
admission fees and donations are fully tax deductible, 
as the Commemorative Air Force Aviation Museum is 
approved under IRS code 501(c)3. 

For further information, call (480) 924-1940, or visit 
the A Night in the 40s Web site at www.bigbanddance.com. 
For additional information on the Commemorative Air Force 
Aviation Museum, visit the Web site at www.azcaf.org. 

Take a Sentimental Journey 
WITH A NIGHT IN THE 40s

2733 N. Power Road
Power and McDowell

Albertsons Shopping Plaza
(480) 641-1744

at

The UPS Store
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Red Mountain Ranch
By AnnElise MakinG ermanic expatriates don’t dream of 

a White Christmas. Snow is just 
expected. But more important than a 

white Christmas night is probably a silent and 

holy one.
A little Germanic Christmas is filled with 

magic—wrapped around the Advent wreath, 

St. Nikolaus on Dec. 6, and the most elusive 

Christkind (Christmas Eve). These memories 

are carried forth in the hearts of children to 

last a lifetime.Some of the European customs are 

increasingly shared in this country. Don’t get me 

wrong. Everybody loves Santa. But as much as 

we anticipate this jolly old man—the rich fabric 

of Germanic traditions runs far deeper than the 

North Pole.
On a perfectly brilliant Arizona morning, fi ve Red 

Mountain Ranch residents of Germanic descent remi-

nisced about their Christmases past. Some Christmases 

had not been that easy or, let’s say, rather meager, but all 

had been very special. As Hilde Drexler, Heide Bieser, Gisela Munro, Inge 

Otto, and Doris Torres swapped memories, several experi-

ences struck a deeply shared chord.
THE SIGNIFICANCE OF ORANGES

A bunter Teller, or cookie variety platter, plays 
a central part in Germanic 
Christmas traditions. When Hilde Drexler was a little girl, oranges were an exotic addition to the homegrown apples and nuts in the traditional potpourri.

“After the war, when I was 5 or 6 years old, there were no candies, no cakes, but always an orange,” Hilde recalled. She 
and her husband, John, are 

Red Mountain Ranch pioneers. Th ey were among the fi rst 

six families to build here 21 years ago. Hilde, born in East 

Prussia, came to the U.S. with her parents and sister by 

boat in 1952.Hilde still remembers her fi rst golden-glazed impres-

sions of New York Harbor. “My family made Christmas 

very special.” For her, the meaning always came through 

with the nativity play, reenacting the Bible story with lots 

of angels. 
“When I was 9 years old," Hilde remembered, “I got 

my fi rst real present, a red-black-white sweater my mother 

had knitted.” Bacon grease on rye bread was a much-

cherished delicacy then.“My parents have passed on,” Hilde said. “I still miss 

them very much. Th ey always kept God in their hearts, 

but they went through so much.” During Christmastime, 

she feels especially connected to her parents and her 

childhood.IMPROVISATIONS IN THE TOY WORKSHOP

Heide Bieser also had an orange experience. “When 

I tasted my fi rst orange [in Germany], I was 8 years old, 

and I found it terribly sour,” Heide reported. So, her father 

sprinkled sugar on the tangy delight. Th at helped a lot.

Heide and her husband, Herbert, moved to Red 

Mountain Ranch 5 years ago from Chicago. Heide 

emigrated to the U.S. in 1968 from southern Germany. Part 

of her early childhood was spent in post-war living quarters 

in the beautiful Black Forest area.
“In the fi rst few years of my life, there were no men 

around for Christmas, only women,” Heide said. Th e men were caught up in the war or its aftermath. Th e earliest Christmas Heide remembers includes her mom and several imme-diate family members.“We had special family-favorite Christmas cookies, apples and nuts, but no chocolates or candy, rarely meat but egg dishes and potato salad,” Heide recounted. 

Her mom crafted dolls’ clothes from curtain fabric. When 

Heide, at the age of 6, received her fi rst set of colored 

pencils, “It was like magic.” Heide’s father, missing for two years, came home in 

1946. Th at made all the subsequent Christmases even more 

special. Dad went to task in Christkindl’s shop and skillfully 

fabricated the toys, among them a miniature washboard, for 

the season.NIKOLAUS DOES NOT HAVE ELVES

The Germanic St. Nikolaus is fashioned after the 

historic figure of the legendary bishop of Myra. This 

saint usually appears before the children, accompanied 

by his alter ego Knecht Ruprecht, the strict discipliner 

and (sometimes) hit man, on Dec. 6. 
So, what does Santa do with naughty chil-

dren? Withhold presents. Nikolaus is quite 

another story. It’s either treats or beats. So 
Gisela Munro would fi nd out.

“We used to put our shoes in the window for 

St. Nikolaus,” Gisela recalled. Sometimes, however, 

the holy man would drop a piece of coal in the shoe 

instead of treats. Th ose shoes also served as postal 

boxes for the wish lists addressed to the Christkind.

Gisela and her husband, Bill, a leader for hikes 

with the Social Club, have lived in Red Mountain 

Ranch for 16 years. Gisela was raised in northern 

Germany, near Hamburg. Th e couple settled in 

1964 in Lincolnshire, Ill.“Th at one year, St. Nikolaus came and put 

me in the sack because I had been naughty,” Gisela 

said with a poker-faced demeanor. And continued 

laughter, “So, he dragged me down the road, kicking 

and screaming, until he had to let me go.”
“Th at’s probably because he had it all written 

in his big golden book,” Heide concluded. Parents 

usually slipped the holy man a piece of judgment paper. 

When St. Nikolaus came, children had to sing and pray. 

So did Heide, until one day she discovered behind that white 

beard was her aunt.REAL TREES WITH BLAZING CANDLES

Although Dec. 24 comes every year, not everybody 

always got their Christmas. “By the time there was no 

Christmas any more, I was 10 years old,” said Inge Otto. 

Between 1942 and 1954, Inge became one of the 

millions of displaced persons in central Europe. She lived 

in eastern and northern Germany before she moved to the U.S. in 1958 with her husband, Karel. Th e couple has resided in Red Mountain Ranch for eight years.
“For a while, we lived in a hotel after we escaped from East Germany,” Inge said. “We lit a few candles, and went to the Christmette (midnight mass).” During those tough years, hambone and pea soup 

were the luxury of the season. Food was scarce.

“What does Christmas mean?” Inge pondered the 

question. “I did not miss the toys, but I enjoyed the festive 

atmosphere from a piano performance or songs and games.” 

Inge also loves the Austrian tradition of caroling across 
town to go to the cemetery, where the 

gravesites are ablaze with little 
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OLD WORLD MEMORIES ARE CHERISHED

Hilde Drexler

Winternacht in Germany

Heide Bieser and Diego Torres

Gisela Munro

Inge Otto

Continued on page 4 
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Insured
Bonded

E-Verify
Background 

Checks

Highest Rated - A Grade House Cleaning Service 

on www.AngiesList.com

HOUSE CLEANING, CARPET CLEANING & WINDOW CLEANING

www.TheMastersTouchCleaningService.com

Joann at The Master’s Touch

480-324-1640

Make  Your New
Year’s Dreams 

a Reality ­ 
HIRE US!

SERVICE DIRECTORY

Director of Instruction Ben Weir

Contact Ben @ 602.391.7100

or benweir@pga.com

Las Sendas Golf Academy

Mention this ad and receive

$10 OFF
YOUR NEXT 

LESSON!

swing
A New and Improved

Me

$$$$$$

for the Spring Season

Cooking with
Trudy

RELIABLE AND 
REASONABLE  

POOL CARE 
by a “Certified Pool Operator” 

with 20+years experience.  
Your beautiful balanced water  

will INVITE you to swim!
 1st service call free for new customers!

Call Marilyn Smith 
(602) 290-8774

PINNACLE  DECORATING

PAINTING

FREE ESTIMATES!

480-265-7803
pinnacledecorating@gmail.com

PROFESSIONAL PAINTING AT 
NON PROFESSIONAL PRICES

Garett Tardiff
Professional Painter  
20 YEARS EXPERIENCE

ATING

803
mail.com

IENCE

• Plant Installation 
& Maintenance

• Turf Installation & 
Maintenance

• Spring & Fall Clean Up

• Drip & Sprinkler 
System Installation & 
Maintenance

• Senior & Military 
Discounts

WESTERNSKIESAZ@GMAIL.COM
 602-380-8983

Not a licensed contractor.

HERLEHY’S
COMPLETE AUTO REPAIR

Got Car Problems?
Competitive Prices To Fit Your Budget
Got Car Problems?
Competitive Prices To Fit Your Budget

• All Repairs-  
All Makes/Models

• Custom & Duel Exhaust
• FREE Estimates
• FREE Brake Inspection
• FREE A/C Check
• FREE Tire Rotation  

with Oil Change

480-396-1785
2442 E. McKellips Rd. (between Lindsay & Gilbert)

12 months
12,000 miles

WARRANTY 
coast-to-

coast

Shut Off the Water, Toss the Mower, Lets Go Green!
Give your Home a Facelift

Pays for Itself, and No More Maintenance!
Kids and Pets Love It!

10% OFF 
if Installed by Christmas

 in Fountain Hills only

Dan Bjorkman 
Bjorkman Turf Systems, LLC

602-448-6080 
 http://www.azgrassman.com

ROC 255089

10% OFF 

CLASSIFIEDS
HOME SERVICES
Integrity Pools LLC, cleaning service and repairs. Professional, 
Personal and Affordable pool maintenance and pool repairs; including 
filter clean-outs, acid washes, salt cells, etc. 
480-818-3832. 

MK Remodeling & Design
Specializing in Custom Kitchen & Baths
Any Large Additions to Small Projects & Repairs. 
Licensed & Bonded ROC237798. Member BBB.
Contact Mike for a free estimate (480) 285-6443
Web site: www.mkremodeling.com
Email: mike@mkremodeling.com

“Just Call Mike” Home Maintenance & Repair. Plumbing, electrical, 
water heaters, disposals, RO systems, fans, lights, switches, sockets, 
irrigation timers & valves, etc… 
Mesa, (480) 628-2757.

ALL PRO TREE and LANDSCAPE SERVICE. Tree Trimming, 
Removal’s, Stump Grinding, Bushes, Shrubs, Yard Clean Ups, 
Landscaping, and Deep Root Fertilization, Etc. 
FREE ESTIMATES, Very Professional, INSURED & BONDED. Mention 
This Ad and Receive 15% OFF! We accept credit cards. Please Call 
(480) 354-5802

Mesa Home Maintenance and Repair.
Plumbing, electric, irrigation, garage doors, water heaters, tile and 
drywall repairs, carpentry, handyman lists, and other services. All 
work guaranteed. 
Sean Sornberger (480) 699-7990.

Clearview Window Cleaning
Professional window cleaning that’s affordable
Residential/Commercial
Call Rick at (928) 978-0234

PROFESSIONAL TUTORING. 
Multiple K-12 subjects including Math, Reading, Writing. Individualized, 
at-home instruction. AIMS preparation help. Assistance for home-
schooling, behavioral, special education concerns. 
Philip N. Swanson, Ph.D., 480-677-9459.

SPECIALTY SERVICES

CHILD CARE SERVICES

IN HOME CHILD CARE. Full or part time. Excellent 
references, over 9 years experience. Educational 
activities, large daycare room, full industrial playground 
in backyard. CPR certified, fun and safe environment! 
Please call Sue (480) 357-8944

Las Sendas mom, newborn & up; 16 years experience. CPR certified. 
Homemade meals and healthy snacks; loving, safe environment; no 
pool; flexible schedule. Early childhood development activities offered. 
Many references! Call Lina 480-324-8466

HOME SERVICES continued
CARPET CLEANING SPECIALS *$25 a room – 3 room minimum. 
Carpet should be pre-vacuumed, no pet or red stains, and furniture 
moving not included.
WHY CHOOSE US? *Reputation. Noah’s is a top rated, A Grade 
Carpet, Tile and Natural Stone Cleaning Company on www.AngiesList.
com, and won their super service award for 2011!
Call Joann at (480) 324-1640

SO CLEAN, YOU LL THINK
5 Second Rule!

MIKE STERLING
480.241.4206

Formerly 
Welcome home Pools
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SOLD
1,174 sq. ft. 2BR, 2BA, 2G. Updated 

kitchen w/granite counters. Tile 
flooring, covered patio w/sunshade. 

SOLD
2,862 sq. ft. 4BR, 3BA, 3G. Granite 
counters, tile backsplash, pool w/

water feature & Mtn. views. 

SOLD
3,523 sq. ft. 5BR, 3.5BA, 3G. Tile 

counters, two ovens, stainless steel 
appliances, diving pool, no HOA

UNDER CONTRACT
1,994 sq. ft. 3BR, 3BA, 2G. Granite 
counters, stainless steel appliances, 

maple cabinets, private putting green.

$450,000
3,259 sq. ft. 3BR, 2.5BA, 3G. Double 
refrigerators & ovens, heated pool & 

spa, city light & Mtn views.

$286,000
1,628 sq. ft. 3BR, 2BA, 2G. Over-
sized golf course lot, plantation 

shutters & professional landscaping.

$233,000
1,531 sq. ft. 3BR, 2BA, 2G. Golf 

Course lot, open floorplan w/updat-
ed kitchen w/granite counters.

UNDER CONTRACT
1,731 sq. ft. 3BR, 2BA, 2G. Granite 
counters, stainless steel appliances, 

pool, BBQ & a private putting green.
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